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In Advertising Diversity Shalini Shankar explores how racial and ethnic
differences are created and commodified through advertisements, marketing, and
public relations. Drawing from periods of fieldwork she conducted over four
years at Asian American ad agencies in New York, San Francisco, and Los
Angeles, Shankar illustrates the day-to-day process of creating and producing
broadcast and internet advertisements. She examines the adaptation of general
market brand identities for Asian American audiences, the ways ad executives
make Asian cultural and linguistic concepts accessible to their clients, and the
differences between casting Asian Americans in ads for general and multicultural
markets. Shankar argues that as a form of racialized communication, advertising
shapes the political and social status of Asian Americans, transforming them
from "model minorities" to "model consumers." Asian Americans became visible
in the twenty-first century United States through a process Shankar calls "racial
naturalization." Once seen as foreign, their framing as model consumers has
legitimized their presence in the American popular culture landscape. By making
the category of Asian American suitable for consumption, ad agencies shape and
refine the population they aim to represent.
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of racialized communication, advertising shapes the political and social status of Asian Americans,
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Editorial Review

Review

"Shalini Shankar gives us a vivid, sharply observed dispatch from the place where multicultural marketing
meets the pieties of a putatively postracial America. To her enormous credit—and our great
illumination—she effaces neither the open-endedness of advertising practice nor the structural persistence of
racist effects. Critical rather than polemical, Shankar's stance exemplifies the ethnographic ethos at its
finest."
(William Mazzarella, author of Censorium: Cinema and the Open Edge of Mass Publicity)

"Advertising Diversity combines the analytic dexterity of a talented cultural interpreter and the careful and
nuanced vision of an accomplished ethnographer. Shalini Shankar has written a stunning study of the inner
workings of capitalism's nervous system: corporate America. As such, she offers a virtuosic yet sobering
exploration of the competing discourses, intents, aspirations, and creative impulses that go into the process of
producing the advertising copy of a consumable image of multicultural USA."
(Martin F. Manalansan IV, author of Global Divas: Filipino Gay Men in the Diaspora)

"The combination of Shankar’s critical lens and outsider perspective commingle to produce an originative
piece of work. Advertising Diversity offers even the most seasoned consumption and marketing scholars a
compelling (but all too rare) look inside the world of Asian-American advertising, where culture and
consumption converge to create 'model consumers.'”
(Kevin D. Thomas Consumption, Markets & Culture)

"In the cultural hermeneutic tradition of great storytelling, Shalini Shankar has produced an empirically rich
and theoretically sound ethnography. In it she tells a brilliant analytic story about race, Asian America, and
the assumed 'post-racial' world of advertising.... Advertising Diversity is an ideal book for upper-level
undergraduate and graduate classes in anthropology, Asian American studies, ethnic studies, and business."
(Stanley Thangaraj Journal of Anthropological Research 2015-12-01)

"Shankar has accomplished plenty with this work and can be justly applauded for bringing to bear the
detailed processes by which Asian American—images, sounds, languages, bodies, and lives—inhabit our
mediascape. Advertising Diversity vividly demonstrates the role of ad agencies in constructing a place for
Asian Americans to take at the colorful table of multicultural consumerism."
 
(Christine R. Yano Business History Review 2016-04-01)

"This book will be of great interest to anthropologists as well as scholars and students from a wide variety of
fields that engage with popular culture as well as the study of ethnicity and race, and it could be successfully
used in a number of advanced undergraduate courses on related topics. Overall, Shankar does a masterful job
at demonstrating the nuances of media production in a multicultural society and her latest contribution to the
field should be widely read."
(Susan Dewey Journal of Linguistic Anthropology 2016-05-01)

"Advertising Diversity is a valuable addition to this area of study.... [T]he book makes a powerful case for the
way in which corporate uses of apparently progressive ideas like 'diversity' and 'multiculturalism' are in fact



deeply retrogressive, normalizing various types and groups of people into a convenient, colourblind and
postracial monoculture."
(Nicky Falkof Ethnic and Racial Studies 2016-07-08)

"[T]his book is a valuable and innovative contribution to the burgeoning field of media ethnography and
particularly useful to those interested in conducting fieldwork in media industries. It is here, in the
backrooms and boardrooms of corporate America, where Shankar’s work shines as she illuminates the
internal dynamics of racial naturalization and its circulation.... This is an important and innovative book for
scholars interested in Asian American studies, communication, media studies, media industries, cultural
studies, and visual culture."
(Vincent N. Pham Anthropological Quarterly 2016-06-01)

"Shalini Shankar’s new book Advertising Diversity ... makes an ... important contribution by improving our
understanding of the subtle techniques through which difference is depoliticized and reproduced through
racial and ethnic representation."
(Cindy Isenhour American Anthropologist 2016-12-05)

About the Author

Shalini Shankar is Associate Professor of Anthropology and Asian American Studies at Northwestern
University. She is the author of Desi Land: Teen Culture, Class, and Success in Silicon Valley, also
published by Duke University Press.

Users Review

From reader reviews:

Richard Sims:

Throughout other case, little men and women like to read book Advertising Diversity: Ad Agencies and the
Creation of Asian American Consumers. You can choose the best book if you like reading a book. Provided
that we know about how is important a book Advertising Diversity: Ad Agencies and the Creation of Asian
American Consumers. You can add information and of course you can around the world with a book.
Absolutely right, because from book you can recognize everything! From your country until finally foreign
or abroad you will end up known. About simple point until wonderful thing you are able to know that. In this
era, we could open a book or searching by internet gadget. It is called e-book. You can use it when you feel
weary to go to the library. Let's study.

Oren Nelson:

Typically the book Advertising Diversity: Ad Agencies and the Creation of Asian American Consumers will
bring that you the new experience of reading a new book. The author style to describe the idea is very
unique. If you try to find new book to learn, this book very suitable to you. The book Advertising Diversity:
Ad Agencies and the Creation of Asian American Consumers is much recommended to you to read. You can
also get the e-book from the official web site, so you can quickly to read the book.



James Esparza:

Do you have something that that suits you such as book? The book lovers usually prefer to opt for book like
comic, brief story and the biggest some may be novel. Now, why not hoping Advertising Diversity: Ad
Agencies and the Creation of Asian American Consumers that give your entertainment preference will be
satisfied by means of reading this book. Reading habit all over the world can be said as the way for people to
know world better then how they react towards the world. It can't be claimed constantly that reading
addiction only for the geeky particular person but for all of you who wants to always be success person. So ,
for all of you who want to start reading through as your good habit, you are able to pick Advertising
Diversity: Ad Agencies and the Creation of Asian American Consumers become your current starter.

James Fox:

As we know that book is significant thing to add our expertise for everything. By a publication we can know
everything we would like. A book is a list of written, printed, illustrated or maybe blank sheet. Every year
has been exactly added. This book Advertising Diversity: Ad Agencies and the Creation of Asian American
Consumers was filled regarding science. Spend your time to add your knowledge about your technology
competence. Some people has various feel when they reading some sort of book. If you know how big
selling point of a book, you can feel enjoy to read a publication. In the modern era like now, many ways to
get book that you just wanted.
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