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You go online to buy a digital camera. Soon, you realize you've bought a more
expensive camera than intended, along with extra batteries, charger, and graphics
software-all at the prompting of the retailer.

Happy with your purchases? The retailer certainly is, and if you are too, you both
can be said to be the beneficiaries of "customer intimacy" achieved through the
transformation of data collected during this visit or stored from previous visits
into real business intelligence that can be exercised in real time.

Data Warehousing and Business Intelligence for e-Commerce is a practical
exploration of the technological innovations through which traditional data
warehousing is brought to bear on this and other less modest e-commerce
applications, such as those at work in B2B, G2C, B2G, and B2E models. The
authors examine the core technologies and commercial products in use today,
providing a nuts-and-bolts understanding of how you can deploy customer and
product data in ways that meet the unique requirements of the online
marketplace-particularly if you are part of a brick-and-mortar company with
specific online aspirations. In so doing, they build a powerful case for investment
in and aggressive development of these approaches, which are likely to separate
winners from losers as e-commerce grows and matures.

* Includes the latest from successful data warehousing consultants whose work
has encouraged the field's new focus on e-commerce.
* Presents information that is written for both consultants and practitioners in
companies of all sizes.
* Emphasizes the special needs and opportunities of traditional brick-and-mortar
businesses that are going online or participating in B2B supply chains or e-
marketplaces.
* Explains how long-standing assumptions about data warehousing have to be
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rethought in light of emerging business models that depend on customer
intimacy.
* Provides advice on maintaining data quality and integrity in environments
marked by extensive customer self-input.
* Advocates careful planning that will help both old economy and new economy
companies develop long-lived and successful e-commerce strategies.
* Focuses on data warehousing for emerging e-commerce areas such as e-
government and B2E environments.
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You go online to buy a digital camera. Soon, you realize you've bought a more expensive camera than
intended, along with extra batteries, charger, and graphics software-all at the prompting of the retailer.

Happy with your purchases? The retailer certainly is, and if you are too, you both can be said to be the
beneficiaries of "customer intimacy" achieved through the transformation of data collected during this visit
or stored from previous visits into real business intelligence that can be exercised in real time.

Data Warehousing and Business Intelligence for e-Commerce is a practical exploration of the technological
innovations through which traditional data warehousing is brought to bear on this and other less modest e-
commerce applications, such as those at work in B2B, G2C, B2G, and B2E models. The authors examine the
core technologies and commercial products in use today, providing a nuts-and-bolts understanding of how
you can deploy customer and product data in ways that meet the unique requirements of the online
marketplace-particularly if you are part of a brick-and-mortar company with specific online aspirations. In so
doing, they build a powerful case for investment in and aggressive development of these approaches, which
are likely to separate winners from losers as e-commerce grows and matures.

* Includes the latest from successful data warehousing consultants whose work has encouraged the field's
new focus on e-commerce.
* Presents information that is written for both consultants and practitioners in companies of all sizes.
* Emphasizes the special needs and opportunities of traditional brick-and-mortar businesses that are going
online or participating in B2B supply chains or e-marketplaces.
* Explains how long-standing assumptions about data warehousing have to be rethought in light of emerging
business models that depend on customer intimacy.
* Provides advice on maintaining data quality and integrity in environments marked by extensive customer
self-input.
* Advocates careful planning that will help both old economy and new economy companies develop long-
lived and successful e-commerce strategies.
* Focuses on data warehousing for emerging e-commerce areas such as e-government and B2E
environments.
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Editorial Review

From the Back Cover
You go online to buy a digital camera. Soon, you realize you've bought a more expensive camera than
intended, along with extra batteries, charger, and graphics software-all at the prompting of the retailer.

Happy with your purchases? The retailer certainly is, and if you are too, you both can be said to be the
beneficiaries of "customer intimacy" achieved through the transformation of data collected during this visit
or stored from previous visits into real business intelligence that can be exercised in real time.

Data Warehousing and Business Intelligence for e-Commerce is a practical exploration of the technological
innovations through which traditional data warehousing is brought to bear on this and other less modest e-
commerce applications, such as those at work in B2B, G2C, B2G, and B2E models. The authors examine the
core technologies and commercial products in use today, providing a nuts-and-bolts understanding of how
you can deploy customer and product data in ways that meet the unique requirements of the online
marketplace-particularly if you are part of a brick-and-mortar company with specific online aspirations. In so
doing, they build a powerful case for investment in and aggressive development of these approaches, which
are likely to separate winners from losers as e-commerce grows and matures.

Features

Includes the latest from successful data warehousing consultants whose work has encouraged the field's●

new focus on e-commerce.
Presents information that is written for both consultants and practitioners in companies of all sizes.●

Emphasizes the special needs and opportunities of traditional brick-and-mortar businesses that are going●

online or participating in B2B supply chains or e-marketplaces.
Explains how long-standing assumptions about data warehousing have to be rethought in light of emerging●

business models that depend on customer intimacy.
Provides advice on maintaining data quality and integrity in environments marked by extensive customer●

self-input.
Advocates careful planning that will help both old economy and new economy companies develop long-●

lived and successful e-commerce strategies.
Focuses on data warehousing for emerging e-commerce areas such as e-government and B2E●

environments.
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Shaffer is currently a senior manager at Sprint.

Users Review

From reader reviews:

Eric Graves:

Playing with family inside a park, coming to see the water world or hanging out with friends is thing that
usually you have done when you have spare time, and then why you don't try factor that really opposite from
that. A single activity that make you not experience tired but still relaxing, trilling like on roller coaster you
are ride on and with addition details. Even you love Data Warehousing And Business Intelligence For e-
Commerce (The Morgan Kaufmann Series in Data Management Systems), it is possible to enjoy both. It is
great combination right, you still desire to miss it? What kind of hang type is it? Oh can happen its mind
hangout fellas. What? Still don't buy it, oh come on its known as reading friends.

Sandra Hughes:

This Data Warehousing And Business Intelligence For e-Commerce (The Morgan Kaufmann Series in Data
Management Systems) is new way for you who has attention to look for some information since it relief your
hunger details. Getting deeper you into it getting knowledge more you know or perhaps you who still having
small amount of digest in reading this Data Warehousing And Business Intelligence For e-Commerce (The
Morgan Kaufmann Series in Data Management Systems) can be the light food for you because the
information inside this particular book is easy to get by means of anyone. These books produce itself in the
form which is reachable by anyone, sure I mean in the e-book type. People who think that in publication
form make them feel drowsy even dizzy this reserve is the answer. So there is no in reading a book
especially this one. You can find what you are looking for. It should be here for you actually. So , don't miss
that! Just read this e-book sort for your better life and knowledge.

Tina McKinney:

Don't be worry when you are afraid that this book will certainly filled the space in your house, you will get it
in e-book approach, more simple and reachable. That Data Warehousing And Business Intelligence For e-
Commerce (The Morgan Kaufmann Series in Data Management Systems) can give you a lot of friends
because by you considering this one book you have factor that they don't and make an individual more like
an interesting person. This book can be one of a step for you to get success. This publication offer you
information that maybe your friend doesn't know, by knowing more than various other make you to be great
folks. So , why hesitate? Let's have Data Warehousing And Business Intelligence For e-Commerce (The
Morgan Kaufmann Series in Data Management Systems).



Ernest Nunez:

You can find this Data Warehousing And Business Intelligence For e-Commerce (The Morgan Kaufmann
Series in Data Management Systems) by browse the bookstore or Mall. Just simply viewing or reviewing it
could to be your solve problem if you get difficulties for your knowledge. Kinds of this reserve are various.
Not only through written or printed but in addition can you enjoy this book by e-book. In the modern era
such as now, you just looking from your mobile phone and searching what their problem. Right now, choose
your personal ways to get more information about your reserve. It is most important to arrange yourself to
make your knowledge are still change. Let's try to choose right ways for you.
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