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CONSUMER BEHAVIOR combines a foundation in key concepts from
marketing, psychology, sociology, and anthropology with a highly practical focus
on real-world applications for today's business environment. The new edition of
this popular, pioneering text incorporates the latest cutting-edge research and
current business practices, including extensive coverage of social media
influences, increased consumer power, emerging neuroscience findings, and
emotion in consumer decision making. In addition, the Sixth Edition includes an
increased emphasis on social responsibility and ethics in marketing. With even
more real-world examples and application exercises, including new opening
examples and closing cases in every chapter, CONSUMER BEHAVIOR
provides a thorough, yet engaging and enjoyable guide to this essential subject,
enabling students and professionals alike to master the skills they need to
succeed.
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Editorial Review

Review
Part I: AN INTRODUCTION TO CONSUMER BEHAVIOR. 1. Understanding Consumer Behavior.
Appendix: Developing Information about Consumer Behavior. Part II: THE PSYCHOLOGICAL CORE. 2.
Motivation, Ability, and Opportunity. 3. Exposure, Attention, and Perception. 4. Memory, Knowledge, and
Comprehension 5. Attitudes Based on High Effort. 6. Attitudes Based on Low Effort. Part III: THE
PROCESS OF MAKING DECISIONS. 7. Problem Recognition and Information Search. 8. Judgment and
Decision Making Based on High Effort. 9. Judgment and Decision Making Based on Low Effort. 10. Post-
Decision Processes. Part IV: THE CONSUMER'S CULTURE. 11. Social Influences on Consumer Behavior
12. Consumer Diversity. 13. Household Influences and Social Class Influences. 14. Psychographics: Values,
Personality, and Lifestyles. Part V: CONSUMER BEHAVIOR OUTCOMES AND ISSUES. 16. Adoption
of, Resistance to, and Diffusion of Innovations. 17. Symbolic Consumer Behavior. 18. Ethics, Social
Responsibility, and the Consumer Society. ONLINE CHAPTER: Consumerism and Public Policy.

About the Author
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His major area of study is consumer psychology and his research interests include consumer information
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of Retailing, and other marketing and psychology forums. His 1998 article on assortment perceptions (with
Susan Broniarczyk and Leigh McAlister) won the 2003 O'Dell Award from the American Marketing
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and is a Visiting Fellow of Sidney Sussex College at the University of Cambridge (UK). Dr. Hoyer has
taught internationally at the University of Cambridge (UK), University of Mannheim, the University of
Muenster, and the Otto Beisheim School of Management (Germany), the University of Bern (Switzerland),
and Thammasat University (Bangkok, Thailand).
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music, and drawing and adores her family and pets.
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Leiden in 1989. Dr. Pieters believes in interdisciplinary work and that imagination, persistence and openness
to surprise are a person's biggest assets. He has published more than 90 articles in marketing, psychology,
economics, and statistics. His work has appeared in Journal of Consumer Psychology, Journal of Consumer
Research, Journal of Marketing, Journal of Marketing Research, Marketing Science, Management Science,
and International Journal of Research in Marketing. Dr. Pieters has published in the Journal of Personality
and Social Psychology, Organizational Behavior and Human Decision Processes, European Journal of Social
Psychology, Emotion, Psychological Science, Journal of Economic Literature. His research concerns
attention and memory processes in marketing communication and the role of emotions in consumer decision
making. He has served as Co-Chair of the Association for Consumer Research annual conference and has
co-organized special conferences on visual marketing, social communication, and service marketing and
management. He has taught internationally at Pennsylvania State University; University of Innsbruck,
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Users Review

From reader reviews:

Morris Reyna:

Reading a guide can be one of a lot of pastime that everyone in the world really likes. Do you like reading
book and so. There are a lot of reasons why people enjoyed. First reading a reserve will give you a lot of new
information. When you read a guide you will get new information due to the fact book is one of many ways
to share the information or even their idea. Second, reading a book will make you actually more imaginative.
When you looking at a book especially fictional works book the author will bring someone to imagine the
story how the character types do it anything. Third, you are able to share your knowledge to other folks.
When you read this Consumer Behavior, you could tells your family, friends along with soon about yours e-
book. Your knowledge can inspire others, make them reading a publication.

Helen Mota:

The guide with title Consumer Behavior has lot of information that you can learn it. You can get a lot of
benefit after read this book. That book exist new knowledge the information that exist in this publication
represented the condition of the world at this point. That is important to yo7u to find out how the
improvement of the world. This particular book will bring you with new era of the syndication. You can read
the e-book with your smart phone, so you can read that anywhere you want.

Barbara Wheat:

This Consumer Behavior is fresh way for you who has intense curiosity to look for some information as it
relief your hunger of knowledge. Getting deeper you in it getting knowledge more you know or perhaps you
who still having tiny amount of digest in reading this Consumer Behavior can be the light food for you
personally because the information inside that book is easy to get by anyone. These books produce itself in



the form that is certainly reachable by anyone, that's why I mean in the e-book web form. People who think
that in guide form make them feel sleepy even dizzy this publication is the answer. So there is no in reading
a reserve especially this one. You can find actually looking for. It should be here for an individual. So , don't
miss the idea! Just read this e-book style for your better life and also knowledge.

Julie Berkey:

That guide can make you to feel relax. This specific book Consumer Behavior was colourful and of course
has pictures around. As we know that book Consumer Behavior has many kinds or variety. Start from kids
until teenagers. For example Naruto or Investigation company Conan you can read and believe that you are
the character on there. So , not at all of book are usually make you bored, any it offers you feel happy, fun
and chill out. Try to choose the best book in your case and try to like reading that will.
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