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Interactive Services Marketing covers the essentials of services marketing--with
particular emphasis on the theater model and the impact of technology. The text
features a dynamic approach to human interactions--both in face-to-face
communication and in connections through technology. The Third Edition
focuses on interactions in service environments. The concise text is fully
supported by a robust web site, enabling instructors to reinforce the emphasis on
technology and allowing students to interact with both the printed text and online
material. Pedagogical tools include chapter-opening vignettes, margin notes, end-
of-chapter summaries and conclusions, exercises, and Internet activities.
Available with InfoTrac Student Collections http://gocengage.com/infotrac.
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Editorial Review

About the Author
Raymond P. Fisk (B.S., M.B.A., and Ph.D. from Arizona State University) is Professor and Chair,
Department of Marketing at Texas State University-San Marcos. His research focuses on services marketing
and service design. He has published in the Journal of Marketing, Journal of Retailing, Journal of the
Academy of Marketing Science, Journal of Service Research, Journal of Service Management, European
Journal of Marketing, Service Industries Journal, Journal of Health Care Marketing, and others. His books
include: Services Marketing Self-Portraits: Introspections, Reflections and Glimpses from the Experts,
Marketing Theory: Distinguished Contributions, Services Marketing: An Annotated Bibliography, and
Interactive Services Marketing, 3rd Ed.

Stephen J. Grove (B.A, M.A, Texas Christian University; Ph.D., Oklahoma State University) is Professor of
Marketing at Clemson University. He has published in the Journal of Retailing, Journal of the Academy of
Marketing Science, Journal of Services Research, Journal of Public Policy and Marketing, Journal of
Advertising, Journal of Advertising Research, Journal of Current Issues and Research in Advertising, Journal
of Macromarketing, Journal of Business Research, Journal of Personal Selling and Sales Management, The
Service Industries Journal, European Journal of Marketing, Journal of Services Marketing, Managing Service
Quality, and others. His books include: Services Marketing Self-Portraits: Introspections, Reflections and
Glimpses from the Experts, and Interactive Services Marketing, 3rd Ed.

Joby John is Professor of Marketing and Dean of the B.I. Moody III College of Business Administration at
the University of Louisiana, Lafayette. He earned his B.S. from Birla Institute of Technology and Science,
India, his M.B.A. from Madras University, India, and his Ph.D. from Oklahoma State University. He is a
former marketing officer at Pfizer (India) and ITC (BAT, India). He has taught or guest lectured in several
countries, including Australia, Chile, Colombia, Estonia, Finland, India, Spain, and Sweden. Dr. John's
primary teaching, research, and consulting are in the areas of services marketing, customer-focused
management, and cross-cultural issues in marketing. Dr. John has published in the European Journal of
Marketing, Health Care Management Review, International Marketing Review, Journal of Consumer
Marketing, Journal of Health Care Marketing, Journal of Services Marketing, Managing Service Quality,
Psychological Reports, The Service Industries Journal and several other academic journals. Dr. John
published Services Marketing Self-Portraits: Introspections, Reflections, and Glimpses from the Experts. He
is a past Chair of the AMA's Services Marketing Special Interest Group and a past President of the AMA's
Boston Chapter. Dr. John has served on the Board of Directors of the Greater Lafayette Chamber of
Commerce, and is currently serving on the Board of Trustees of the Lafayette General Medical Center.

Users Review

From reader reviews:

Troy Munoz:

Spent a free time to be fun activity to accomplish! A lot of people spent their sparetime with their family, or
their particular friends. Usually they carrying out activity like watching television, gonna beach, or picnic
within the park. They actually doing same every week. Do you feel it? Will you something different to fill
your free time/ holiday? May be reading a book may be option to fill your free time/ holiday. The first thing



you ask may be what kinds of e-book that you should read. If you want to attempt look for book, may be the
guide untitled Services Marketing Interactive Approach can be very good book to read. May be it is usually
best activity to you.

Samantha Flowers:

The actual book Services Marketing Interactive Approach has a lot associated with on it. So when you make
sure to read this book you can get a lot of advantage. The book was compiled by the very famous author. The
writer makes some research before write this book. This particular book very easy to read you may get the
point easily after reading this book.

Peter Wright:

Is it a person who having spare time after that spend it whole day through watching television programs or
just laying on the bed? Do you need something new? This Services Marketing Interactive Approach can be
the reply, oh how comes? The new book you know. You are so out of date, spending your time by reading in
this completely new era is common not a nerd activity. So what these publications have than the others?

Elaine West:

A lot of guide has printed but it differs. You can get it by online on social media. You can choose the most
effective book for you, science, amusing, novel, or whatever by simply searching from it. It is referred to as
of book Services Marketing Interactive Approach. You can contribute your knowledge by it. Without leaving
behind the printed book, it could add your knowledge and make you actually happier to read. It is most
critical that, you must aware about book. It can bring you from one location to other place.
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