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Retail Marketing and Branding, 2nd Edition looks at how retailers can make
more out of their marketing money with retail best practices in branding and
marketing spend optimization.

The second edition of Retail Marketing and Branding includes the following
updates:

* New and updated case examples

* Updated figures and examples throughout

* New interviewers with recent experiences

* Additional chapters
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From the Back Cover
Did you know that...? 

…strong brands have consistently outperformed benchmarks like the MSCI World index in the past●

decade?
…the profitability cycle of new retail formats has shortened from more than a decade to less than a year●



since the 1960s?
…the share of private labels exceeds 50 percent in many categories and still sees double-digit growth in●

some saturated markets?
…30 percent of all in-store signage is noticed by less than one percent of shoppers on average?●

…two thirds of all consumers globally use online product reviews to make purchase decisions?●

…leaflets are read by up to 90 percent of consumers, and that households receive up to 30 leaflets per●

week?
…25 percent of shoppers are actively looking for promotions to be able to afford their favorite brands●

despite tight budgets?

If you want to find out how these and other facts can help you grow your business, this book is for you. To
help retail executives take robust decisions in an environment of accelerating change, Retail Marketing and
Branding provides a unique combination of strategic thinking and cutting-edge
analysis. The second edition has new chapters on format development and fact-based promotion
management, as well as fully revised chapters on digital marketing.

About the Author

Dr. Jesko Perrey Director, Du?sseldorf Jesko Perrey is the global leader of the CLM (Customer Lifecycle
Management) service line and a core member of the leadership team of the EMEA Consumer Goods &
Retail Practice at McKinsey. His focus is on brand management, marketing ROI, segmentation, and CLM
across different industries. Jesko is the author of many articles and essays in leading journals and
compendiums, particularly on marketing-related subjects such as branding, marketing ROI, segmentation,
and CLM, and coauthor of the book Power Brands. He holds an MBA and a PhD from the University of
Mu?nster.

Dr. Dennis Spillecke Principal, Cologne Dennis Spillecke is a core member of the EMEA Consumer Goods
& Retail Practice, as well as of the EMEA Marketing & Sales Practice at McKinsey. Dennis leads the global
service line on marketing ROI and branding. In recent years, Dennis’ work has focused primarily on the
areas of digital marketing, marketing ROI, and branding. Dennis holds a PhD from the Otto Beisheim School
of Management (WHU) in Vallendar.

Users Review

From reader reviews:

Ruth Barnett:

Nowadays reading books be than want or need but also turn into a life style. This reading practice give you
lot of advantages. The advantages you got of course the knowledge the actual information inside the book
that will improve your knowledge and information. The info you get based on what kind of book you read, if
you want send more knowledge just go with knowledge books but if you want feel happy read one together
with theme for entertaining such as comic or novel. Often the Retail Marketing and Branding: A Definitive
Guide to Maximizing ROI is kind of e-book which is giving the reader unstable experience.



John Stanley:

Information is provisions for those to get better life, information nowadays can get by anyone in everywhere.
The information can be a expertise or any news even an issue. What people must be consider any time those
information which is inside former life are challenging to be find than now could be taking seriously which
one is acceptable to believe or which one the actual resource are convinced. If you have the unstable resource
then you buy it as your main information there will be huge disadvantage for you. All of those possibilities
will not happen in you if you take Retail Marketing and Branding: A Definitive Guide to Maximizing ROI as
your daily resource information.

Josette Leonard:

You can spend your free time to see this book this book. This Retail Marketing and Branding: A Definitive
Guide to Maximizing ROI is simple to develop you can read it in the area, in the beach, train and soon. If
you did not possess much space to bring often the printed book, you can buy the particular e-book. It is make
you much easier to read it. You can save the actual book in your smart phone. Consequently there are a lot of
benefits that you will get when one buys this book.

June Slater:

Is it anyone who having spare time after that spend it whole day by watching television programs or just
resting on the bed? Do you need something totally new? This Retail Marketing and Branding: A Definitive
Guide to Maximizing ROI can be the respond to, oh how comes? A fresh book you know. You are and so out
of date, spending your free time by reading in this new era is common not a geek activity. So what these
textbooks have than the others?
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