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Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with
one primary goal: to teach students to think and act like marketers. Packed with
cutting-edge coverage, current examples, new cases, and photographs, the sixth
edition delivers a practical, straightforward approach to analyzing, planning, and
implementing marketing strategies--helping students learn to develop a
customer-oriented market strategy and market plan. Students sharpen their
analytical and creative critical thinking skills as they learn the key concepts and
tools of marketing strategy. Continuing in the text's signature student-friendly
style, the sixth edition covers essential points without getting bogged down in
industry jargon--all in a succinct 10 chapters. Available with InfoTrac Student
Collections http://gocengage.com/infotrac.
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Editorial Review

About the Author
O. C. Ferrell (Ph.D., Louisiana State University) is University Distinguished Professor of Business Ethics at
Belmont University. He most recently served nine years as University Distinguished Professor of Marketing
and Creative Enterprise Scholar at the University of New Mexico. His academic research focuses on ethical
decision-making, stakeholder relationships and social responsibility. He is a leading author in marketing
ethics and stakeholder orientation to achieve marketing performance in organizations. Dr. Ferrell is past
president of the Academic Council of the American Marketing Association and chaired the American
Marketing Association Ethics Committee twice. Under his leadership, the committee developed the AMA
Code of Ethics and the AMA Code of Ethics for Marketing on the Internet. He is Vice President of
Publications for the Academy of Marketing Science. He has received the Cutco Vector Distinguished
Marketing Educator Award from the Academy of Marketing Science. Dr. Ferrell is the co-author of 20 books
and more than 100 articles. His articles have been published in the Journal of Marketing Research, Journal of
Marketing, Journal of Business Ethics, Journal of Business Research, Journal of the Academy of Marketing
Science, and The Academy of Management Executive, as well as other journals. His MARKETING:
CONCEPTS AND STRATEGY TEXT, co-authored with Dr. William Pride, is one of the most widely
adopted principles of marketing text in the world. BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, co-authored with John Fraedrich and Linda Ferrell, is one of today's leading business ethics
texts. Dr. Ferrell has served as an expert witness on marketing issues for numerous legal cases, has been
quoted in leading business publications, such as USA Today and Wall Street Journal, and has appeared on
The Today Show to discuss marketing issues.

Michael D. Hartline (Ph.D., The University of Memphis) is Associate Dean for Strategic Initiatives and the
Charles A. Bruning Professor of Business Administration in the College of Business at Florida State
University, where he is responsible for external relations, executive education, and strategic programs. He
also serves as Vice President of Development for the Academy of Marketing Science. Dr. Hartline primarily
teaches graduate courses in Marketing Strategy and Corporate Affairs Management, as well as undergraduate
courses in Services Marketing. He has won many teaching and research awards, made many presentations to
industry and academic audiences, and co-chaired two international conferences. Dr. Hartline's research
appears in the Journal of Marketing, the Journal of Service Research, the Journal of Business Research, and
other outlets. He also coauthors Marketing Strategy, a widely used textbook. Dr. Hartline has served as a
consultant to several for-profit and non-profit organizations in the areas of marketing plan development,
market feasibility analysis, customer satisfaction measurement, customer service training, and pricing policy.
He has also worked with Pfizer, Inc. in the corporate affairs, government relations, and philanthropy areas.

Users Review

From reader reviews:

Marc Gaul:

Why don't make it to become your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite publication and reading a book. Beside you can solve your trouble; you can add
your knowledge by the publication entitled Marketing Strategy, Text and Cases. Try to make the book
Marketing Strategy, Text and Cases as your good friend. It means that it can to get your friend when you



sense alone and beside associated with course make you smarter than ever before. Yeah, it is very fortuned
for you personally. The book makes you a lot more confidence because you can know everything by the
book. So , we need to make new experience and also knowledge with this book.

Angela Caves:

This Marketing Strategy, Text and Cases book is not ordinary book, you have it then the world is in your
hands. The benefit you will get by reading this book is usually information inside this reserve incredible
fresh, you will get facts which is getting deeper you actually read a lot of information you will get. This kind
of Marketing Strategy, Text and Cases without we realize teach the one who examining it become critical in
pondering and analyzing. Don't become worry Marketing Strategy, Text and Cases can bring when you are
and not make your handbag space or bookshelves' grow to be full because you can have it within your lovely
laptop even cell phone. This Marketing Strategy, Text and Cases having great arrangement in word along
with layout, so you will not feel uninterested in reading.

Audrey Stockman:

Beside that Marketing Strategy, Text and Cases in your phone, it could possibly give you a way to get more
close to the new knowledge or facts. The information and the knowledge you are going to got here is fresh
from the oven so don't end up being worry if you feel like an older people live in narrow village. It is good
thing to have Marketing Strategy, Text and Cases because this book offers for you readable information. Do
you at times have book but you do not get what it's facts concerning. Oh come on, that would not happen if
you have this with your hand. The Enjoyable set up here cannot be questionable, such as treasuring beautiful
island. Use you still want to miss the idea? Find this book in addition to read it from today!

Michael Davis:

That publication can make you to feel relax. This kind of book Marketing Strategy, Text and Cases was
bright colored and of course has pictures around. As we know that book Marketing Strategy, Text and Cases
has many kinds or style. Start from kids until young adults. For example Naruto or Private eye Conan you
can read and think that you are the character on there. So , not at all of book are generally make you bored,
any it offers up you feel happy, fun and relax. Try to choose the best book for you and try to like reading that
will.
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