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Why do advertising campaigns and new products often fail? Why do consumers
feel that companies don't understand their needs? Because marketers themselves
don't think deeply about consumers' innermost thoughts and feelings. Marketing
Metaphoria is a groundbreaking book that reveals how to overcome this "depth
deficit" and find the universal drivers of human behavior so vital to a firm's
success.

Marketing Metaphoria reveals the powerful unconscious viewing lenses--called
"deep metaphors"-- that shape what people think, hear, say, and do.

Drawing on thousands of one-on-one interviews in more than thirty countries,
Gerald Zaltman and Lindsay Zaltman describe how some of the world's most
successful companies as well as small firms, not-for-profits, and social
enterprises have successfully leveraged deep metaphors to solve a wide variety of
marketing problems. Marketing Metaphoria should convince you that everything
consumers think and do is influenced at unconscious levels--and it will give you
access to those deeper levels of thinking.
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thoughts and feelings. Marketing Metaphoria is a groundbreaking book that reveals how to overcome this
"depth deficit" and find the universal drivers of human behavior so vital to a firm's success.

Marketing Metaphoria reveals the powerful unconscious viewing lenses--called "deep metaphors"-- that
shape what people think, hear, say, and do.

Drawing on thousands of one-on-one interviews in more than thirty countries, Gerald Zaltman and Lindsay
Zaltman describe how some of the world's most successful companies as well as small firms, not-for-profits,
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at unconscious levels--and it will give you access to those deeper levels of thinking.
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Editorial Review

Review
Customers are harder to pin down than we think and they must be listened to more carefully. For that insight
alone, this book should be welcomed. --The Financial Times, May 22, 2008

For marketing managers who are interested in thinking deeply about their products/brands and their
relationship with their customers, this book is a must buy. --AMA Book Review, June 25, 2008

About the Author
Gerald Zaltman is an emeritus professor at the Harvard Business School, and recipient of numerous awards
for his contributions to marketing thought and practice. He has served on the Advisory Board of Harvard's
"Mind, Brain, and Behavior Initiative." Lindsay Zaltman is Managing Director at Olson Zaltman Associates.
His work has been cited in such publications as the New York Times, Fast Company, Business 2.0, and
Variety. He has lectured extensively at various Fortune 500 companies and conferences.

Users Review

From reader reviews:

Joan Stauffer:

The experience that you get from Marketing Metaphoria: What Deep Metaphors Reveal About the Minds of
Consumers may be the more deep you rooting the information that hide in the words the more you get
serious about reading it. It doesn't mean that this book is hard to be aware of but Marketing Metaphoria:
What Deep Metaphors Reveal About the Minds of Consumers giving you enjoyment feeling of reading. The
author conveys their point in selected way that can be understood simply by anyone who read the idea
because the author of this e-book is well-known enough. This specific book also makes your own personal
vocabulary increase well. Therefore it is easy to understand then can go to you, both in printed or e-book
style are available. We recommend you for having this Marketing Metaphoria: What Deep Metaphors Reveal
About the Minds of Consumers instantly.

Marlene Childs:

Reading a guide can be one of a lot of task that everyone in the world adores. Do you like reading book
therefore. There are a lot of reasons why people enjoy it. First reading a guide will give you a lot of new
facts. When you read a publication you will get new information simply because book is one of several ways
to share the information or even their idea. Second, studying a book will make a person more imaginative.
When you reading through a book especially fiction book the author will bring someone to imagine the story
how the character types do it anything. Third, you could share your knowledge to others. When you read this
Marketing Metaphoria: What Deep Metaphors Reveal About the Minds of Consumers, you can tells your
family, friends as well as soon about yours publication. Your knowledge can inspire average, make them
reading a guide.



Robert Hightower:

Precisely why? Because this Marketing Metaphoria: What Deep Metaphors Reveal About the Minds of
Consumers is an unordinary book that the inside of the e-book waiting for you to snap that but latter it will
jolt you with the secret the idea inside. Reading this book beside it was fantastic author who all write the
book in such incredible way makes the content on the inside easier to understand, entertaining means but still
convey the meaning completely. So , it is good for you for not hesitating having this anymore or you going
to regret it. This phenomenal book will give you a lot of rewards than the other book include such as help
improving your proficiency and your critical thinking way. So , still want to postpone having that book? If I
were being you I will go to the guide store hurriedly.

Alexandria Sharp:

You can spend your free time you just read this book this book. This Marketing Metaphoria: What Deep
Metaphors Reveal About the Minds of Consumers is simple to deliver you can read it in the playground, in
the beach, train as well as soon. If you did not have got much space to bring often the printed book, you can
buy the actual e-book. It is make you better to read it. You can save typically the book in your smart phone.
Thus there are a lot of benefits that you will get when one buys this book.
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