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The fully updated single-source guide to creating successful packaging
designs for consumer products

Now in full-color throughout, Packaging Design, Second Edition has been fully
updated to secure its place as the most comprehensive resource of professional
information for creating packaging designs that serve as the marketing vehicles
for consumer products. Packed with practical guidance, step-by-step descriptions
of the creative process, and all-important insights into the varying perspectives of
the stakeholders, the design phases, and the production process, this book
illuminates the business of packaging design like no other.

Whether you're a designer, brand manager, or packaging manufacturer, the
highly visual coverage in Packaging Design will be useful to you, as well as
everyone else involved in the process of marketing consumer products. To
address the most current packaging design objectives, this new edition offers:

Fully updated coverage (35 percent new or updated) of the entire packaging●

design process, including the business of packaging design, terminology,
design principles, the creative process, and pre-production and production
issues
A new chapter that puts packaging design in the context of brand and business●

strategies
A new chapter on social responsibility and sustainability●

All new case studies and examples that illustrate every phase of the packaging●

design process
A history of packaging design covered in brief to provide a context and●

framework for today's business
Useful appendices on portfolio preparation for the student and the professional,●

along with general legal and regulatory issues and professional practice
guidelines
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The fully updated single-source guide to creating successful packaging designs for consumer products

Now in full-color throughout, Packaging Design, Second Edition has been fully updated to secure its place
as the most comprehensive resource of professional information for creating packaging designs that serve as
the marketing vehicles for consumer products. Packed with practical guidance, step-by-step descriptions of
the creative process, and all-important insights into the varying perspectives of the stakeholders, the design
phases, and the production process, this book illuminates the business of packaging design like no other.

Whether you're a designer, brand manager, or packaging manufacturer, the highly visual coverage in
Packaging Design will be useful to you, as well as everyone else involved in the process of marketing
consumer products. To address the most current packaging design objectives, this new edition offers:

Fully updated coverage (35 percent new or updated) of the entire packaging design process, including the●

business of packaging design, terminology, design principles, the creative process, and pre-production and
production issues
A new chapter that puts packaging design in the context of brand and business strategies●

A new chapter on social responsibility and sustainability●

All new case studies and examples that illustrate every phase of the packaging design process●

A history of packaging design covered in brief to provide a context and framework for today's business●

Useful appendices on portfolio preparation for the student and the professional, along with general legal●

and regulatory issues and professional practice guidelines
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Editorial Review

Review
"Insightful text and real-world visuals unite to provide examples of responsible packaging design..."
("DynamicGraphics", Feb/Mar 2007)

From the Back Cover
How to create packaging designs for consumer brands that effectively communicate in the retail environment

"Packaging Design: Successful Product Branding from Concept to Shelf" is the most comprehensive
resource of practical and professional information for creating packaging designs that serve as the marketing
vehicles for consumer products. Packed with real-world advice, step-by-step descriptions of the creative
process, and all-important insights into the stakeholders, the design process, and the production process, this
book illuminates the business of packaging design like no other.

Whether you're a designer, brand manager, or packaging manufacturer, the highly visual coverage in
Packaging Design will be useful to you, as well as everyone else involved in the packaging design process.
In one convenient book, you'll find: Insightful images of the design process, design concepts, three-
dimensional models, and prototypesA wealth of case studies showcasing how superior packaging designs
were createdA framework for today's packaging design businessEnvironmental considerations, along with
legal and regulatory issuesUseful appendices with advice on portfolio development and professional practice
guidelines

About the Author

MARIANNE ROSNER KLIMCHUK is the Chairperson and Professor of Packaging Design at the Fashion
Institute of Technology (FIT) in New York City and Partner at designPracticum, specialists in design
leadership and management.

SANDRA A. KRASOVEC is Associate Professor of Packaging Design at FIT and Partner at
designPracticum, specialists in design leadership and management.

Users Review

From reader reviews:

Thomas Fleischmann:

Do you have favorite book? Should you have, what is your favorite's book? Guide is very important thing for
us to learn everything in the world. Each publication has different aim or perhaps goal; it means that e-book
has different type. Some people really feel enjoy to spend their time for you to read a book. They are reading
whatever they have because their hobby is usually reading a book. Consider the person who don't like
reading through a book? Sometime, particular person feel need book once they found difficult problem or
maybe exercise. Well, probably you will need this Packaging Design: Successful Product Branding From
Concept to Shelf.



Donna Davis:

The book Packaging Design: Successful Product Branding From Concept to Shelf can give more knowledge
and information about everything you want. Exactly why must we leave a very important thing like a book
Packaging Design: Successful Product Branding From Concept to Shelf? A number of you have a different
opinion about book. But one aim this book can give many information for us. It is absolutely correct. Right
now, try to closer using your book. Knowledge or info that you take for that, you are able to give for each
other; you can share all of these. Book Packaging Design: Successful Product Branding From Concept to
Shelf has simple shape however, you know: it has great and large function for you. You can search the
enormous world by start and read a publication. So it is very wonderful.

Jonathan Leake:

Nowadays reading books become more than want or need but also get a life style. This reading behavior give
you lot of advantages. The huge benefits you got of course the knowledge the particular information inside
the book that improve your knowledge and information. The information you get based on what kind of
publication you read, if you want get more knowledge just go with education and learning books but if you
want feel happy read one having theme for entertaining like comic or novel. The actual Packaging Design:
Successful Product Branding From Concept to Shelf is kind of guide which is giving the reader unstable
experience.

Mary Fix:

Reserve is one of source of understanding. We can add our expertise from it. Not only for students but also
native or citizen want book to know the upgrade information of year to help year. As we know those guides
have many advantages. Beside all of us add our knowledge, may also bring us to around the world. By the
book Packaging Design: Successful Product Branding From Concept to Shelf we can take more advantage.
Don't one to be creative people? To become creative person must love to read a book. Merely choose the best
book that suitable with your aim. Don't end up being doubt to change your life with that book Packaging
Design: Successful Product Branding From Concept to Shelf. You can more desirable than now.
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